Blackboard Ultra - Access FlatWorld Textbook Tool (Instructor)

This article covers how to access the FlatWorld Textbook tool in Blackboard Ultra.
Written by Xavier

Updated over a week ago

*Please Note: In order to use the FlatWorld Textbook tool, the integration needs to be
configured with LTI access keys provided by FlatWorld. Please refer to the integration
setup article for more information.

Accessing the FlatWorld Textbook Tool

Navigate to the Content area of your course and click on the + (Plus) option. Select
Content Market from the available options.
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Use this space to build your course. Select the plus to begin!
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After selecting Content Market, you will be directed to where you can select FlatWorld
books.
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On the following screen, you can search for your textbook by ISBN, or Browse for it in our
Catalog.
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Once you select your course textbook, you can use the Link Book button to create a link to
the textbook.

FlatWorld
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Catalog / Business & Economics / Principles of Marketing
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Key Features

Outstanding treatment of contemporary topics includes:

« Cutting-edge coverage of digital marketing and social media
« Key focus on ethics and ethical marketing
+ Over 70 embedded videolinks to promotions, marketing scenarios, ads, social media, and other engaging examples of how marketing is done in the real world
« Supportive learning features in each chapter:
« “Learning Objectives” preview each main head section and help focus the reader's attention
« Brief profiles of real-world marketers sprinkled throughout provide insights into potential marketing careers, the organizational role of marketing, and how to succeed in marketing
« “Key Takeaways" at the end of every main head section summarize new information while it is fresh in the reader's mind to encourage retention
« “Review Questions” at the end of every main head section prompt deeper understanding and critical reflection
« Chapter End
« “Discussion Questions” help students consolidate what they have learned and prepare for tests
« "Activities” engage students and help them master key concepts
« Case Studies with discussions questions and suggested answer guidelines included in the instructor's manual
« Customizable

Chapter: 1: What Is Marketing?

The Link to this chapter option allows you to link to a specific chapter.
Selecting the Section will embed a link to the particular section of the book in your LMS.
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After publishing the Textbook link, you will see it become active in the content area. From
here, click on the three dots next to the link and click Edit. Textbook links must be opened
in a new window, per the below screenshot, in order for the online textbook to load
correctly for students.
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Description

Principles of Marketing - Chapter 1: What Is
Marketing?

Maximum 750 characters

The link to the textbook is now active, and clicking on it will take you and your students to
the textbook within our online reader platform in a new window.

FAQ

Do students need to purchase online access to the course textbook in order to access
my textbook links?

Yes, students will need to have online access to your course textbook to access the links to
the textbook within your course.

I am/my students are seeing an error message that reads
"scholar.flatworldknowledge.com refused to connect.”" What does that mean?

This means that the link was not created to launch in a new tab or window. Click on the
downward-facing caret next to the link title, and select Edit. Then make sure that the Web
Link options are set to Open in a New Tab.
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